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Dr. Ross’ TIP of the Quarter

Admit it, we all like to get
things for free. How many
of you have purchased that
extra tube of lipstick from
the makeup counter so you
could get the bonus gift?
What happens to those
bonus items? If you are
anything like me, they end
up in the trash can 6
months later.

Three weeks ago. | was
cleaning out my bathroom
drawer and ran across a
pack of samples from Col-
orescience. For some odd
reason | decided to try the
bronzer on my dreadfully
pale legs. See for yourself
why it’s now my favorite
item as we head into spring.

As a dermatologist, having a
tan is a no-no. Unfortu-

nately, | grew up in Florida,
and can’t quite get over the
belief that my skin looks a little
bit better with some color.
Self tanners are not for me.
They always look just a little
fake, and even the best of
them smell odd. This bronzer,
although shorter lasting, smells
great, and looks natural.

Colorescience is a company
based out of California that
has developed products free of
talc, mineral oil, harsh pre-
servatives, drying alcohols,
emulsifiers, dyes, perfumes and
other ingredients found in
other traditional lines. We
like their bronzers, as well as
their powdered sunscreens.
Give them a try, you won’t be
disappointed.

Issue 2

Al

-Tips from the staff:

e Don't forget yourlips! Ap-
plying a lip balm with SPT°
is very important in pre-
venting c{amage to your

]ips.

What does the WHQO and Sara}'l Falin have in common?

When | was a girl, | remem-
ber my mother telling me
about going to the shoe
store and when trying on
shoes, having the fit as-
sessed by a magical machine
that would allow you to see
how the foot looked within
the shoe. Of course, today
we know those magical
machines were x-ray ma-
chines, and that repeated
exposure increased the risk
of cancer. Seems pretty
crazy today, but the same
might be said of tanning
beds.

Most people think a tan
looks good, and the tech-
nology (and marketing) of
the tanning bed industry

has gotten better and better.
But it hasn’t gotten safer-.
Tanning is a response to dam-
age to our DNA caused by
UV rays. It doesn’t matter if
the rays come from the sun
or the tanning bed. This dam-
aged DNA is the basis of
most skin cancers including
deadly melanoma. One
American dies from mela-
noma every hour.

First exposure to tanning
beds in youth increases
melanoma risk by 75%.
That’s why the World
Health Organization
(WHO) in 2009 labeled
tanning beds as
“carcinogenic to hu-
mans”, its highest cancer

risk category. To no one’s
surprise, the tanning industry
denies the risk or the need
for regulation. Of course, so
did the tobacco industry.

Sarah Palin’s installation of a
tanning bed in the Gover-
nor’s Mansion made head-
lines for a reason. We hope
new efforts to regulate the

industry will result in lives
saved.
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